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How do you 
personalize things 
for the client? Is it 
a give-and-take 
approach? 

Working with clients 
one-on-one allows for a 
personal touch to every 
job that comes in. For 
instance, if clients want 
custom monograms 
designed for their invi-
tation and accompani-
ments, we are able to do 
so. That type of service 
is lost with the big-box 
stationery and online 
click-’n-order compa-
nies. 

Do you f ind it fun 
to become such an 
integral part of 
what is a hugely 
important day?

I love weddings, and 
I love helping couples 
create the look and feel 
for their special day. 
There are few vendors 
that a couple will work 
with that can touch 
so many parts of their 
wedding celebration 
from beginning to end, 

can become overwhelming with a 
list of “to-dos” that just seems to 
never end. I strive to make the 
couple feel comfortable and fully 
confident that their invitations are 
in good hands. I am as meticulous 
with my client’s invitations as I 
would be with my very own. 

For more information or inquires, 

visit www.sealedwithlovedesigns.

com, write to Kristen@

sealedwithlovedesigns.com, or call 

691-5523.    

Christopher Schobert’s wedding 
caused him only minor stress, and 
he’s since lived happily ever after.  

starting with the save-the-date cards and finishing it 
all off with coordinating thank-you cards. The wed-
ding theme that is introduced with the save-the-date 
or invitation can carry a theme throughout the entire 
wedding with the programs distributed at the ceremo-
ny, to the place cards and menus that the guests are 
welcomed with as they sit for dinner at the reception. 
We can even keep the theme going with prewedding 
party invitations and stationery that may include 
engagement and cocktail parties, bridal showers, 
bachelor and bachelorette parties, and much more. 

Many of my couples return for a custom home 
rendering as they purchase their first home, or for 
personalized holiday cards and birth announcements 
as life’s celebrations continue beyond the wedding 
day.

Really, I’m a passionate Buffalo native. Even 
though my business now includes clients from New 
York, Philadelphia, Washington D.C., and even 
Houston, my primary service is for people in my 
hometown of Buffalo. Meeting with me in person to 
see samples, colors, and paper rather than through a 
photo or computer screen makes a huge difference in 
developing ideas and choosing the perfect design.

I can imagine that one of your greatest assets 
is an ability to put yourself in the bride’s shoes.

Going through the wedding planning process 
myself last year was the ultimate training for my 
work. I know firsthand how it is a whirlwind of 
emotions as couples prepare for the day they have 
dreamed about for years. A wedding is truly amazing 
and exciting for everyone involved, but the planning 


